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Biometrics has existed in the U.S. market for decades, largely confined to high-assurance or controlled environments such as airports, government services, and device authentication. What makes 2026 different is not a sudden technological breakthrough, but a shift in where and how biometrics are being used. 
By examining the biometrics market across the groups involved in developing, deploying, using, and governing the technology – including consumers, technology providers, businesses, regulators, and educators – a clear pattern emerges. Biometrics is moving from specialized use-cases into everyday interactions, signaling an inflection point in how the technology will be experienced, regulated, and trusted in the U.S. 
Historically, biometrics in the U.S. have been concentrated in controlled or high-assurance settings. In 2026, biometric use is likely to extend into more routine interactions, including retail checkout, loyalty programs, food and beverage purchases, and physical access in commercial spaces. As these use-cases grow, biometrics will become more integrated into existing user flows rather than experienced as a distinct step. 
As adoption increases, public perception will continue to diverge. While some users will value the convenience biometrics provide, others will remain concerned about the collection and use of non-changeable biometric data. These concerns are reasonable and are often reinforced by privacy disclosures that are lengthy, legalistic, and difficult to interpret. Organizations that communicate biometric data practices more clearly – including purpose, access, retention, and user choice – are likely to be better positioned to build trust. 
For technology providers, 2026 will remain a period of adaptation. AI-driven fraud techniques, including increasingly realistic deepfakes, will continue to evolve. In response, providers will emphasize the robustness of their solutions. However, the lack of widely accepted benchmarks for evaluating deepfake resistance will continue to make objective comparisons difficult for buyers. 
From a regulatory standpoint, the U.S. privacy landscape is expected to remain fragmented. In the absence of a comprehensive federal privacy law, organizations will continue to navigate a patchwork of state-level regulations and sector-specific requirements, adding complexity for businesses and inconsistency for consumers.
In 2026, selfie-based facial capture is likely to become a mandatory step in identity proofing for the banking sector, as identity documents alone are no longer sufficient to manage fraud risk – a transition that is already underway in certain verticals. Banking and retail are therefore expected to remain among the fastest-growing adopters of biometric technologies. 
Overall, 2026 represents a transition year for biometrics in the U.S., with broader adoption driven by new use-cases and stronger fraud controls, alongside continued challenges around privacy, standards, and regulation.
